
BACKGROUND

have achieved limited scale given the fragmented 
nature of the pharmacy channel. The USAID 
Tuberculosis Private Sector (TBPS) project is
addressing this challenge by utilizing mClinica’s 
digital network of more than 105,000 pharmacy
professionals using the SwipeRx app platform in
Indonesia, to encourage routine screening and
referral of presumptive TB clients at the pharmacy.

Using digital engagement techniques, in 2021
mClinica designed and deployed 12 posters through
the SwipeRx app, Instagram, and Facebook pages
targeting pharmacy professionals nationwide. During
five-weeks, more than 180,000 SwipeRx app and
social media accounts were exposed to evidence-
based messages designed to promote routine TB
screening at the pharmacy.

USING PHARMACY INSIGHTS TO CREATE A
COMPELLING DIGITAL CAMPAIGN

Qualitative interviews conducted online with
SwipeRx users in Indonesia revealed opportunities to
address barriers to routine TB screening and referral
practices at the pharmacy. Analysis of qualitative 
interviews identified strong motivations among 
pharmacy professionals to help clients to fully 
recover from illnesses and be recognized for 
providing quality health care. Pharmacy professionals 
identified reluctance from clients to visit health 
facilities as a key barrier to stopping TB.

Using these insights, mClinica and the USAID TBPS
project designed 12 digital posters to position routine 
TB screening as a way to build their reputation as

RESULTS

During five-weeks, more than 189,000 SwipeRx 
app and social media accounts in Indonesia were
exposed to evidence-based messages to promote 
routine TB screening at the pharmacy. Among 
these, more than 55,000 engagement points 
–likes, shares or comments—were also measured 
among SwipeRx app and social media users. The 
nearly one-third (29%) engagement rate among all 
exposure points suggests this campaign 
successfully captured the attention of pharmacy 
professionals.

pharmacy professionals who care about 
community health and stopping TB. 

One-fourth of the posters included interactive 
content such as a prompting question or a quiz 
game. To complement the digital SwipeRx 
campaign, 39 pharmacies in Medan received 
in-pharmacy materials-danglers and posters-with 
messages to promote routine screening and 
referral as well as targeted online follow-up. All 
materials were pretested with pharmacy 
professionals prior to use.
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Leveraging SwipeRx to Raise 
Awareness about Tuberculosis and 
Prompt Screening at Thousands of 
Pharmacies in Indonesia

52%

In Indonesia, roughly half (52%) of TB 
patients visit pharmacies prior to 
diagnosis at a health facility. 
Previous efforts to engage 
pharmacies in the fight against TB 
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Indonesia’s Most Engaged Digital Pharmacy TB 
Posters in SwipeRx app (2021): “How can you tell if 
your customer who comes to purchase cough 
medicine may have TB and needs to visit a nearby 
clinic?”

KEY FINDINGS AND CONCLUSION

With 105,000 SwipeRx app users in Indonesia as of
September 2021, there is great potential to engage
with thousands of pharmacy professionals for less
cost and money than traditional, face-to-face
pharmacy training and engagement efforts. The
2021 TB awareness campaign deployed by USAID 
TBPS demonstrated the potential of SwipeRx to
enable global health partners to engage 
pharmacies digitally with speed and scale that has 
not previously been possible. By positioning TB 
screening as a way for pharmacies to demonstrate 
their empathy for clients and boost their reputation 
as community health providers, this campaign drew 
on insights about what matters to pharmacy 
professionals. Using this approach, SwipeRx digital 
awareness campaigns go beyond disseminating 
information to motivate improved pharmacy 
practices. 

The posters that received the highest engagement
rate was the poster titled “How can you tell if your
customer who comes to purchase cough medicine 
may have TB and needs to visit a nearby clinic?” as 
well as the poster titled “The following symptoms 
may indicate that someone may have TB”.
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WHAT’S NEXT

Aligned with USAID TBPS’ objective to increase private 
sector contribution towards TB elimination in 
Indonesia, mClinica continues to leverage the SwipeRx 
digital pharmacy network for pharmacy professionals 
to increase access to convenient, close-to-home, high 
quality TB awareness and services such as the 
following:

         I’m currently working in a hospital pharmacy. 
From the posters, I got very useful information for 
me and other people, I can share it on my social 
media to spread the information. Through the 
SwipeRx posters, it’s easier to understand [TB 
symptoms] and can serve as a reminder [for me to 
routinely screen my clients for these signs]. After 
seeing the TB posters in SwipeRx, I want to put more 
emphasis on how TB is transmitted, its treatment 
and prevention, hopefully it can be understood by 
my clients as well.

Feedback from SwipeRx 
user Putu Dessy Wilantari 
from Bali explains how this 
campaign motivated her 
to change her practices 
at the pharmacy: 

Through 5 accredited digital TB 
continuing professional development 
(CPD) modules, mClinica has educated 
10,261 pharmacists in 6 months between 
November 27, 2020 and May 30, 2021.

mClinica is currently piloting an 
innovative digital pharmacy TB 
screening and referral tool with 
39 pharmacies in Medan. 

mClinica is currently piloting 
a model to improve access 
to fixed dose combination 
(FDC) treatment for 
pharmacy clients by 
connecting pharmacies 
with NTP’s national supply 
of FDC drugs
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